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INFODAY IN GREECE

The Infoday in Greece focused on promoting the HYPE
project results to youth workers, social educators, and
local stakeholders. It highlighted non-formal learning
approaches and how the project's tools enhanced
transferable skills and professional development.
Participants actively contributed to improving the
Training Toolkit through discussions and workshops. The
event raised awareness, strengthened partnerships, and
ensured effective dissemination. It also helped expand
networks, develop digital skills, and engage the
community. Key outcomes included reports, increased
online presence, and distribution of promotional
materials to maximize the project's impact.

INFODAY IN GERMANY

The Infoday in Germany aimed to share the HYPE project
outcomes with youth workers, social educators, and

relevant stakeholders. It showcased non-formal learning B i
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methods and the project’s training tools to build Iﬂ ‘le
transferable skills. Participants engaged in hands-on ‘ /

activities to improve the Training Toolkit and shared \ i 2\\\
valuable feedback. The event increased awareness, S
fostered partnerships, and supported the dissemination / &\..

strategy. It also helped expand digital competencies,
strengthen local networks, and connect with community
needs. The main results included detailed reports,
enhanced online visibility, and widespread promotion

through various materials.
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